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Data Use in Higher Education 
(cont.)
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University of Louisville
 Fall 2016 enrollment: 22,640

 77% full‐time

 26% out‐of‐state 

 For Cohort 2010, 6-year graduation rate was 52.8%

 For Fall 2015, freshman-to-sophomore retention rate was 80.2%

 For 2015-16, 56% of degrees were bachelor’s 

 8 years in a row, “Veteran Friendly”

Carnegie Classifications:

 Community Engagement

 RU/VH (Research Universities/Very High Activity) 
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 Teams
 Academic Planning & Accountability
 Institutional Research & Planning
 Institutional Effectiveness

Roles & Responsibilities
 Oversee the preparation of the USP
 Coordinate and supervise institutional studies, research planning, and institutional 

effectiveness 
 Respond to requests for institutional information
 Enrollment projections 
 Liaison with the CPE on institutional research activities reporting
 Assistance program review process

Office of Academic Planning & 
Accountability
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Intersectionality of Institutional & 
Faculty Research

• Faculty• Students

• Institutional 
Research

• Institutional 
Stakeholders

Mission/Vision Data collection 
& reporting

Research, 
teaching, & 
service

Academic & 
non‐academic 

learning
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Who is Earning UofL Degrees?
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 361 U.S. colleges & universities with designation

For 2010 classification

Supporting evidence in both Curricular Engagement & Outreach & 
Partnerships

 2008/2015 UofL Designated

Carnegie Classification: Community 
Engagement Classification 
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Graduating Senior AY 2015-16
(N = 829 out of 2,660)

41.64%

67.95%

63.89%
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Graduating Master’s & Doctoral Student AY 
2015-16 (N = 577 out of 1,831)

86.87%

46.23%

52.28%
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What are faculty perceptions of the value of CES 
research in tenure, promotion, and retention decisions?

What are faculty level of engagement with the university?

What is faculty motivation to be involved in CES?

Faculty Involvement in CES-
Activities



L O U I S V I L L E . E D U

Additional Questions

Disagree Neither Agree nor Disagree
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Perceptions of Value CES in 
Tenure/Promotion
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Promotion policies recognize value funding of CES from variety of sources Equal emphasis placed on local and national impact of CES in tenure/promotion

M
ea
n

Perceptions

Perceptions of Value CES in Tenure/Promotion

Male Faculty Female Faculty

Agree

Disagree

Neither Agree nor Disagree
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Faculty Level of Engagement 
with the University
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 I feel a strong sense of belonging to my role as a faculty member at the University of Louisville

M
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Engagement

Faculty Engagement WIth the University

Active CES Non Active CES Male Faculty Female Faculty Tenured Faculty Tenure‐Track Faculty
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Faculty Motivation to be Involved 
in CES
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What other outcomes motivate you to engage with the community?

M
ea
n

Motivation

Faculty Motivation to be Involved in CES

Active CES Non Active CES Male Faculty Female Faculty Tenured Faculty Tenure‐Track Faculty



L O U I S V I L L E . E D U

 Facilitates the data collection 

 Easy access to targeted study participants 

 Link responses to institutional data (demographics)

 Saves time/money 

 Buy‐in from an institutional office increases the 
likelihood of survey participation 

Collaborative Research 
Opportunities
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 Personalized introduction page 

 Diverse item types

 Embed images (e.g., title page, header)

 Text scroll box

 Video‐based questions

 Help or example features within program 

 Generate custom graphs/figures (beyond bar charts)

 Interface dashboard for institutional administration & staff & faculty

 Data formatting

Blue Survey Considerations
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Example of Data Formatting

Q10_For which of the 
following areas do you feel 
you may need su

Q6_Do you have the 
following 
degrees?_Bachelor's

Q5_What year is your 
anticipated 
graduation?_What year 
is your a

Q17_What are top 3 things you would 
like to get out of your invo

Academic advising|Study
skills|Writing| Yes| D/A

&ndash; Masters Degree
‐ Better instructional methods 
‐ Become a more relatable teacher

Public speaking|Writing| Yes| D/A

Buy‐in for the CFDC teaching model; a 
bachelor&#x27s degree...that would be 
enough.

Academic advising|Study
skills|Writing| No| 2020

&ndash; Learn best practices for instruction
‐ Earn credit towards and complete my 
masters degree by Spring 2018
‐ Learn through the experiences of those in 
my cohort

Academic advising|Other| Yes| D/A
1) Master&#x27s degree
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 Blue system has much potential to:
 advance university research
 build w/in and across institution collaboration

 Promote training opportunities for programs & institutional 

researchers

 Provide forums to learn about needs of those active in the 

use of institutional and programmatic data 

Conclusion
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Questions?


